Syllabi for 3 years Integrated Ph.D. Programme in Commerce, 01

There shall be single Entrance Test paper and the question paper shall have 100 MCQ’s of 1 mark
following break up:-

Part-1 General Aptitude with emphasis on logical reasoning, graphical analysns, analytical
ability, quantitative comparisons, puzzles etc. 20 marks.

Part-11 Basic (conventional) questions on core papers 30 marks

Part-111 Advanced (higher value) questions on core papers 50 marks

1. Accounting for Managerial Decision Making
Cost management systems: treatment of overheads under Traditional vs.
Costing (ABC) systems. Implementation of the ABC System. Marginal C%a'
Management Decisions, Cost-volume - Profit- Relationship, Break-e
Methods and Applications. Differential Costing and Management Decisions
Curve Model: Concept, Factors Affecting Learning & Experience Curve. Appli
Learning Curve Model in Decision Making. Theory of Constraints: Concep
Decision Making.

Accounting for Managerial Control
Balanced Scorecard (BSC) as an instrument of Strategic planni
perspective, Internal Business Process perspective, Learning
financial perspective as measures of Strategic performance o
of BSC. Budgetary Control: system and process; Preparati
Material, Labour, Overheads, Cash and Master Bud ets. |

measurements. Standard Setting for various
Computation, Analysis, Investigation, Control qu;&xgp@gﬁ;pm
3. Fmanclal Management




5. Human Resource Management
Origin & Development of HRM, Financial Impact of HR activities, Trends e
importance of HRM, Global HR Practices, Human Resources Planning,
Selection, Employee Training & Development, Performance Management, an
Compensation Management.

6. Strategic Management
Nature & Significance of SM, Phases of SM, Strategy v/s Tactics and P
Strategic Manager, Strategic Decision Making, Henry Mintzberg’s modes

decisions, Strategic Fit and Misfit model, Environmental Scanning-

Strategies- Corporate, Business, Functional & Global.
7. Quantitative Techniques and Business Statistics : o
Reasons for Sampling, Sampling Distributions, Sampling from n

‘populations, Central Limit Theorem, Questionnaire Desig

Scale Measurements, Types of Scales, Baye’s Theorem,

Minimization cases, Graphic and Simplex methc
thod, Modified, Distribution method,




10.

Marketing Management 4
Marketing Evolution; Marketing Environment; Consumer Behaviour; Market targeting,
Market Segmentation and Market Positioning; Marketing Information Sy : 3
Marketing Information Verses Marketing Research; h/farketing Research Process. Major
Product Decisions; Pricing Decisions; Marketing Channels;

Security Analysis & Portfolio Management

Mutual funds: Organisation of Mutual Funds, Functioning and regulatory aspects, °
of Mutual Fund Schemes, Measuring performance of mutual funds, UTI and Priva
Sector mutual funds. Approaches to security (equity) Analysis: Fundamental AI!BI
Stages of Fundamental Analysis- key variables. Industry Analysis: Life cycle
Industry; Structure and characteristics of an Industry. Theories of Technical Anal
Dow Theory; Elliot Wave Theory; Fibonacci puzzle Theory, Efficient M: :
Hypothesis (EMH). Portfolio Management: Portfolio Management process:
Formulation, Selection, Execution, performance & Evaluation of Portfolio. | of
theories - Markowitz Approach and Sharpe’s single index model and CAPM mo¢




